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ABSTRACT 

Perception Control is the conscious desire of an individual to control how others perceive 

them. It is similar to self-presentation and other impression management techniques. Our 

study looked at whether there is a relationship between self-esteem and perception control 

among young people, and also if there are age and/or gender-related differences in perception 

control and self-esteem. We conducted this study, using a convenient sampling method, in 

305 young people aged 15 to 24 years. The variables of self-esteem and perception control 

were measured using Rosenberg‟s Self-Esteem Scale and Perception Control Scale 

respectively. Data was analysed using Spearman‟s Rank Correlation, and difference in 

perception control and self-esteem based on age and gender was analysed using T-Test and 

Mann-Whitney U Test respectively. We found that self-esteem was negatively correlated 

with perception control and negatively predicted perception control. There was no significant 

difference in perception control and self-esteem based on gender, but there was a significant 

difference in perception control based on age. Our findings can help people create awareness 

about impression management, self-presentation and perception control techniques. Mental 

health care professionals can use this study‟s findings to help their clients in refraining from 

the use of false self-presentation techniques and can also help people understand their self –

worth and gain self-respect. 
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Centuries have passed since Aristotle said the above: human life has modernized immensely 

and our day-to-day lives have altogether gathered a new dimension but some basic human 

characteristics remain the same. Society and social life are very important for most people. 

An individual‟s whole life is controlled by actions, values and norms that are set by the 

society in which he or she lives. Appearance is one such factor which has high desirability in 

a social world. Attractive individuals are highly prioritized, and studies have found how 

physically attractive defendants were evaluated with less certainty of guilt than others 

(Clarke, 2018). Social desirability leads to a salient increase in an individual‟s preference for 
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their façade. From time immemorial, man has craved for recognition from others around him, 

from both who are superior and inferior to him: He tries to get noticed and spends his time, 

energy and resources in making himself more presentable and beautiful. Similarly, 

individuals engage in various self-presentation tactics to present themselves in favorable 

ways (Rosenberg & Egbert, 2011). These self-presentation strategies in turn help them to 

create a better impression of themselves. It is not just impression management, but 

individuals also show a conscious desire to control how others perceive them, which is 

termed perception control (Keep & Attrill-Smith, 2017).  

 

People have expectations about others, and they do try to conform to these expectations by 

means of self-presentation. It has been noted that one of the factors that influences self-

presentation is self-esteem (Baumeister, 1982). Self-esteem refers to a person‟s overall sense 

of self-worth or personal value. It is also defined as the feeling of satisfaction that someone 

has in himself or herself and in his or her own abilities. Self-esteem can vary according to age 

and gender. Baumeister (1982) found self-esteem to have an impact over self-presentation 

among young people. Similarly, studies have also reported the influence of age on self-

esteem. 

 

World-wide, there are 1.8 billion young people in the 10 to 24 age group, and this constitutes 

42% of the world‟s total population. Furthermore, majority of these young people live in 

developing countries like India, where they are 65% of the total population. With time and 

technological advancement, as the world saw an increase in the number of young people, it 

also witnessed an increase in the number of people who use the internet, and specifically 

those who use social media.  Of the current world population of 6.2 billion people, about 

4.021 billion people use the internet and 3.196 billion people use social media.  

 

The internet/social media gave its users new purpose, new beginning and new perspective, 

and hence impacted public life in a huge and significant way.  Perhaps crucially, the 

affordances and ubiquity of online social networking sites provide users with the opportunity 

to engage in selective self-presentation (Haferkamp et al, 2012). A person can use his/her 

positive self-presentation in creating a profile that will help manipulate others‟ impression/s 

of him/her. This can lead to a conscious control of others‟ perception of oneself. 

 

From the above discussion it is evident that there are some important and inter-related issues: 

perception control as a means of impression management, self-esteem, young people and 

social networking. These will indeed significantly influence what an individual is like and 

how he/she deals with changes when it has something to do with his/her self-esteem or 

impression. Similarly creating an online identity is crucial for an individual because it is a 

mode of self-expression, self-exploration and self-presentation (Bailey et.al, 2013). Insights 

into these variables and their relationship with one another can be of huge relevance. Only 

detailed studies can help to predict the influence of these variables and their impact on the 

individual as well as on the society. In this study we looked at whether there is a relationship 

between self-esteem and perception control among young people, and also if there are age 

and/or gender-related differences in perception control and self-esteem. 

 

MATERIAL METHODS 

Objectives 
To look at the relationship between self-esteem and perception control among young people, 

and to look for differences in perception control and self-esteem according to age and gender. 
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Hypotheses 

H1.  There is significant relation between self-esteem and perception control among young 

people. 

H2.  There are differences in perception control and self-esteem among young people 

according to age and gender. 

 

Variables 
Self-esteem is the evaluation which the individual makes and customarily maintains with 

regard to himself; it expresses an attitude of approval or disapproval and indicates the extent 

to which an individual believes himself to be capable, significant, successful and worthy. In 

short, self-esteem is a personal judgement of worthiness that is expressed in the attitudes that 

the individual holds about himself. Perception Control is an individual‟s conscious desire to 

control how others perceive them. 

 

Sample 
Our study sample consisted of 305 young people aged 15 to 24. Employing a convenient 

sampling method, participants were recruited from various schools, colleges and tuition 

centres. Participants included both males and females. 

 

Materials 
Rosenberg Self-Esteem Scale (Rosenberg, 1965): This measures the self-esteem of an 

individual. It is a 10-item Likert scale with items answered on a four- point scale, from 

strongly agree to strongly disagree: Response options include Strongly Agree (4), Agree (3), 

Disagree (2) and Strongly Disagree (1). Items 2,5,6,8 and 9 are reverse scored. Scores 

between 15 and 25 are considered average. The Rosenberg Self-Esteem scale has a Guttman 

scale coefficient of reproducibility of .92, indicating excellent internal consistency. Test-

retest reliability over a period of 2 weeks revealed correlation of .85 and .88. This scale has 

demonstrated excellent concurrent, predictive and construct validity. The Rosenberg Self-

Esteem scale correlates significantly with other measures of self-esteem, including the 

Coopersmith Self-Esteem Inventory. In addition, the Rosenberg Self-Esteem scale correlates 

in the predicted direction with measures of depression and anxiety. 

 

Perception Control Scale (Keep and Attrill-Smith, 2017) measures the participant‟s conscious 

desire to control how others perceive them. The Perception Control Scale is a 12 item Likert 

scale with items answered on a five-point scale, from „extremely‟ to „not at all‟. The response 

options are Extremely (5), Very (4), Moderately (3), Slightly (2) and Not at all (1). This Scale 

achieved a Cronbach‟s α of .90, showing very good reliability. We also carried out an 

adequacy assessment to determine content validity and high internal consistency was 

established 

 

Data collection:  
The data was collected from schools, colleges and tuition centres. All participants gave 

informed consent for participation in this study. Both Google forms (online) as well as 

written (pencil and paper) forms were used to collect data from participants. All those who 

completed the questionnaires were in the 15 to 24 age group.  

 

Data analyses:  
A correlational research design was used for the study and data analyses were carried out 

using quantitative statistical methods. Data was analysed using Spearman‟s Rank correlation 

coefficient analysis. To find the relationship between the variables and demographic 
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variables, Student T-Test was used for parametric variables and Mann Whitney U-Test was 

used for non-parametric variables. 

 

RESULTS 

Key findings of our study are given below in tables and text: 

 

Table 1 Distribution of individual subjects based on age, gender, use of social media and 

time spent on social media 

Group Sub-group N Percentage (%) 

Age 15-19 140 45.9 

 20-24 165 54.1 

Gender Male 103 33.8 

 Female 202 66.2 

Use of social media Daily 271 88.9 

 Weekly 24 7.9 

 Monthly 9 3.0 

 Never 1 0.3 

Time Up to 7 hrs 282 92.5 

 8-10 hrs 13 4.3 

 10 hrs & above 10 3.3 

 

Table 2 Reliability, mean, standard deviation and Kolmogorov-Smirnov test of normality of 

self-esteem and perception control 

Variables  Cronbach’s α Mean  SD K Sig  

Self-esteem .800 28.61 5.17 .081 .000 

Perception control .837 33.82 9.27 .039 .200 

 

The Kolmogorov-Smirnov test of normality of perception control showed that the variables 

were normally distributed in the sample (p=.200; p>0.05) and the K-S test of normality of 

self-esteem showed that the variables were not normally distributed in the sample (p=.000; 

p>0.05). The mean score of self-esteem was 28.61 which suggests that the population had 

high average self-esteem and the mean score of perception control was 33.82 which also 

suggests a high average for the population. 

 

Table 3 Summary of Spearman’s Rank correlation of Perception Control with Self-esteem  

Variables Self-esteem (r) 

Perception Control -.151** 

  **= p<0.01, *= p<0.05 

Table 3 shows the correlation between perception control and self-esteem: self-esteem was 

negatively correlated with perception control (r=-.151, p<0.01).  

 

Table 4 Regression analysis predicting perception control by self-esteem. 

Variable R
2 

Df F B Sig 

Perception control 
0.020 304 6.187 -0.141 0.013 

Self-esteem 

 

Table 4 shows the prediction of perception control by self-esteem. R
2
=0.020, B= -0.141 and is 

significant at 0.01 level. This suggests that the variable self-esteem negatively predicted 

perception control. 
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Table 5 Student t-test comparing perception control based on gender and age 

Group Mean F T Sig 

Male 33.04 0.258 .240 0.612 

Female 33.42    

15-19 years 34.56 4.278 1.287 0.039 

20-24 years 33.19    

 

The above results suggest that there was no significant difference in perception control 

(t=.240, sig=.612) between males and females. The mean value of perception control in males 

was 33.04 and in females was 33.42, suggesting that there is significant difference in 

perception control (t=1.287, sig=.039) among 15-19 years old and 20-24 year olds. The mean 

value of perception control in 15 to19 – year - olds was 34.56 and in 20 to 24 – year - olds 

was 33.19. 

 

Table 6 Mann Whitney U-test comparing self-esteem based on gender and age. 

Group N Mean Rank U Score Z Score Sig 

Male 103 159.50 9734 -.920 .357 

Female 202 149.69    

15-19 years 140 137.23 9342 -2.883 0.004 

20-24 years 165 166.38    

 

The results above show that there was no significant difference in self-esteem based on age 

and gender. 

 

DISCUSSION 

Our study looked at whether a relationship exists between self-esteem and perception control 

among young people and whether the difference in perception control and self-esteem varies 

according to age and/or gender. Our study sample consisted of 305 young people between the 

ages of 15 and 24.  

 

We found that there exists a strong negative correlation between self-esteem and perception 

control among the young people we studied: this means that, lower the self-esteem of an 

individual, higher their perception control will be. According to Keep and Atrill-Smith 

(2017), perception control is an individual‟s conscious desire to control how others perceive 

them. Self-esteem indicates a person‟s self-worth and those with low self-esteem conform to 

an obvious false majority judgement more than those with high self-esteem (De Charms & 

Rosenbaum, 1960). It had been noted in earlier studies that confidence increased the 

willingness to work and people who generally wanted others to like them would be more 

willing than others to claim favourable attributes (Schneider, 1969). But participants to an 

extent were weary and often reluctant to take the risk of making self-enchanting statements as 

they could be disconfirmed by subsequent events (Schlenker, 1975). Individuals with high 

self-esteem did not find it necessary to conform to their manipulated reputation or public 

expectation, rather they presented a contradicting self when the reputation was bad and acted 

as modest when the reputation was good. However, individuals with low self-esteem did little 

to remove the constraints of manipulated reputation and conformed to the expectation 

(Baumeister R. F., 1982). In many of the cases, individuals with high self-esteem do not even 

find the need to create an ideal picture of themselves. They are confident and realize that they 

are worthy even without an impressive presentation of self in front of others. Whereas people 

with low self-esteem were eager in maintaining online activity and self-promotional 
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techniques as this might help them in enhancing their self-esteem. These activities might help 

individuals with lower self-esteem in bringing out and expressing the ideal image of possible 

self (Krämer & Winter, 2008). It was also noted that stable individuals with clear self-concept 

portrayed a similar version of themselves during self-presentation and ones with low self-

concept, who also possess lower self-esteem (Campbell, et al., 1996) went on presenting an 

ideal different versions of self. This might be so as they were trying to discover themselves 

and finding a self that they were comfortable with. Such individuals might be less satisfied 

with themselves and will be prone to opportunities that might aid them in presenting 

alternative identities (Fullwood, James, & Chen-Wilson, 2016). It was also found that self-

esteem negatively predicted perception control. A variation in self-esteem will produce same 

amount of variation in a different direction in perception control and thereby acts a good 

predictor of a youth‟s inclination to engage in self-presentation tactics (Fullwood, James, & 

Chen-Wilson, 2016). 

 

Our study found no difference in perception control and self-esteem according to the gender 

of the participant. Similar findings have been noted by Tifferet and Vilnai-Yavetz (2014), 

wherein both males and females involved in techniques of self-presentation and impression 

management up to an equivalent extent and contained characteristics that would be 

considered attractive or favourable by potential partners. Studies on various online sites 

which give prominence to an individual‟s presentation of self like online dating networks also 

found no gender difference in the amount of inaccurate information (Toma, Hancock, & 

Ellison, 2008). The world is witnessing new trends in women‟s empowerment movements in 

work places, public places and in their own homes. The struggle has been there for centuries 

and although far from extinction, at least among many educated groups, people have started 

to recognize the importance of women and gender equality. Similar upbringing and 

development styles might have led boys and girls (males and females) to think alike which 

might be why no significant gender differences were found in self-esteem (Jackson, et al., 

2009) or perception control (Keep & Attrill-Smith, 2017). 

 

Our study found no age-related differences in perception control and self-esteem among the 

140 young people between ages of 15 and 19 and the 165 young people between ages of 20 

and 24. These findings of ours are in contrast to those of Keep and Atrill-Smith (2017) who 

found that age negatively correlated with perception control. They also found that young 

adults were more involved in perception control than older adults.  

 

Further, both the age groups (15 to 19, and 20 to 24) in our study had adequate self-esteem 

and perception control. It has to be noted that the first group (young people aged 15 to 19) 

belonged to the category of millennial teens and the second group (young people aged 20 to 

24) belonged to the category of early youth. Both these mark the period where young people 

are in need of constant approval of others. They are also very vulnerable during this period 

(Gallagher, 2017) and they might try „experimenting‟. It can be argued that both these groups 

represent young people with similar mind sets and similar characteristics. Hence they might 

not differ much in what they perceive as their worth and abilities, and can exhibit identical 

techniques of presentation of self and impression management. 

 

CONCLUSION 

Our study found that self-esteem negatively correlated with perception control and also 

negatively predicted perception control. There were no significant differences in self-esteem 

based on gender and age. But there was a significant difference in perception control 

according to age. These findings can help people in creating awareness about impression 
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management, self-presentation and perception control techniques. Mental health professionals 

and counsellors can utilize the findings of our study to help young people and their clients in 

refraining from the use of false self-presentation techniques. Our study findings could also 

help people understand their self –worth and gain self-respect. 
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