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ABSTRACT 

Aim: “Social media addiction” or “excessive usage” will be defined as any usage of social 

media that causes problems with daily functioning, completion of tasks, relationships, and/or 

psychological deficits. (Wainner CN 2018). Self-Esteem is one’s positive or negative attitude 

toward oneself and one’s evaluation of one’s own thoughts and feelings overall in relation to 

oneself. (Rosenberg M, 1965). The present study aimed to investigate the social media 

addiction and self-esteem among college students across their gender. This study was 

conducted to examine social media addiction and self-esteem among college students, 

between the age category of 16 to 25 years. Method: A quantitative study was usedof sample 

size96 out of which 26 were males and 70 were females. The sample was collected through 

online survey method. The sample were collected by using Social Media Addiction scale 

(Cengiz Sahin, 2018) and Self Esteem scale (Rosenberg M, 1965). And the data were 

analysed using mean, standard deviation, Mann - Whitney U test. Results: The results show 

that there is no significant difference in the level of self-esteem among college students 

across their gender. There is no significant difference in social media addiction among 

college students across their gender. 
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he term social media addiction is the usage of social media that causes problems with 

daily functioning, completion of tasks, relationships, and/or psychological deficits.  

And the term self esteem is one’s positive or negative attitude toward oneself and 

one’s evaluation of one’s own thoughts and feelings overall in relation to oneself. We live in 

a world that is filled with technological marvels. Every aspect of our life is influenced or is 

related in one or another way to technology in the form of different gadgets, applications and 

social media platforms. For many of us it would be unfathomable to function without the 

conveniences that technology has brought about into our everyday lives. It is observed that 
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there is a predominant use of smart phones. One of the main reasons behind the excessive 

use of smart phones is to access social networking sites; social networking sites as web-

based services that allow individuals to (1) construct a public or semipublic profile within a 

bounded system, (2) articulate a list of other users with whom they share a connection, and 
(3) view and traverse their list of connections and those made by others within the system. 

The nature and nomenclature of these connections may vary from site to site; the more 

sought-after social media platforms today consist of: WhatsApp, Instagram, Snapchat, 

Facebook, Twitter, dating applications like Tinder. The current study examined if there is 

any significant difference between Social Media Addiction and Self-Esteem in 96 college 

students between the age of 16 to 25. Addiction usually refers to compulsive behaviour that 

leads to negative effects. In most addictions, people are compelled to do certain activities so 

often that they become a habit, which then interferes with other important activities such as 

work or school. In that context, a social media addict could be considered someone with a 

compulsion to use social media to excess. For example: constantly checking Facebook status 

updates or “stalking” people’s profiles on Facebook for hours. Self- Esteem is a widely used 

concept both in popular language and in Psychology. Self-Esteem refers to an individual’s 

sense of his or her value or worth, or the extent to which a person values, approves of, 

appreciates or likes him or herself. 

 

Definition of key terms 

1. Social Media Addiction: “social media addiction” or “excessive usage” will be 

defined as any usage of social media that causes problems with daily functioning, 

completion of tasks, relationships, and/or psychological deficits. (Wainner CN 2018) 

2. Self-Esteem: Self-Esteem is one’s positive or negative attitude toward oneself and 

one’s evaluation of one’s own thoughts and feelings overall in relation to oneself. 

(Rosenberg M, 1965). 

 

REVIEW OF LITERATURE 

Pawar T and Shah J (2019) conducted a study on Relationship between social media 

addiction, self-esteem, sensation seeking, boredom among college students. 105 participants 

were there. With the results obtained from the Regression Analysis it can be rightly said that 

Social Media Addiction exists in youth but Self-esteem and Boredom are strong Predictors 

of it.  

 

Hou Y et al(2019) conducted a study on undergraduate students recruited through a social 

psychology course at Peking University, China. A total of 250 students who enrolled in the 

course participated in the study for one course Credit. Research revealed negative 

associations between social media addiction and college students' mental health and 

academic performance, and the role of self-esteem as an underlying mechanism for the 

relation between social media addiction and mental health.  

 

Kirik A M et al (2005) conducted a quantitative research on the level of social media 

addiction among young people in Turkey. The study is conducted on 271 students between 

the ages of 13 - 19. The findings of this study show that social media has a significant 

influence on young people, which causes addiction level of the young to increase, and the 

time they spend on these networks to go up. 
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Rationale 

After reviewing the literature, the researcher found that there is some studies on social media 

addiction and self-esteem among college students and so that's why the researcher is trying 

to research on this topic. 
 

METHODOLOGY 

Problem 

Is there any significant difference Social Media Addiction and Self-Esteem among college 

students based on their gender? 

 

Objective 

To study Social Media Addiction and Self-Esteem among college students based on their 

gender. 

 

Hypothesis 

• There will be no significant difference in the level of Social Media Addiction among 

college students across their gender. 

• There will be no significant difference in the level of Self-Esteem among teenagers 

across their genders. 
 

Variables 

The variables under study were: 

• Independent variable: Gender 

• Dependent variables: Social Media Addiction, Self-Esteem 
 

Research Design 

A quantitative study was employed using survey method and it adopted a between group 

research design to find if there exists a significant difference between social media addiction 

and self esteem among college students across their gender. 
 

Research sample 

Data was gathered using purposive sampling method from a sample of 96 college students 

ranging in age from 16 to 25 from India and abroad, out of which 26 are male participants 

and 70 female participants. The sample belongs to different gender, race, religion and area 

of residence. 
 

Sampling criteria 

Inclusion criteria: 

• Those who have given consent for the participation 

• Participants of the preferred age group (from the age group 16-25) 
 

Exclusion criteria 

• Those who haven’t given the consent for participation. 

• Participants under or above the preferred age group (under 16 or above 25) 

• Those who have physical disabilities and psychological/mental problems were 

excluded. 
 

Tools 

• Social Media Addiction scale (Cengiz Sahin, 2018) 

• Rosenberg’s Self-Esteem scale (Rosenberg M, 1965) 
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Procedure 

The purpose of the study has explained to the participants via online and their willingness to 

participate in the study ascertained. As a first step rapport was established with each 

individual subject through online by the help of social media. After a brief introduction 
about the purpose of the study the questionnaires were administrated individually first the 

social media addiction scale and then the Rosenberg’s self-esteem scale providing necessary 

instructions and they were informed about the confidentiality of the data collected. 

Participants were not asked to disclose any personal information. 

 

Analysis of data 

The collected data were analysed using following statistical tests: 

• Mean, Standard Deviation 

• Mann-Whitney U Test 

 

Ethical issues 

• Informed content of each and every participant was required. 

• Confidentiality of the data collected were maintained. 

• The data collected will be solely used for research purpose. 

 

RESULTS 

The main aim of the study conducted was to find if there is any significant difference in 

Social Media addiction, Self-esteem among college students based on their gender. The 

sample size was 96 including male and female. The mean social media addiction score 

found was 78.7813 (SD=15.42739). The mean self esteem score was 31.2292(SD=6.71445). 

In table 1, rank of the analysis is given. The ratio of male (26) and female (70) is not even in 

this research. The mean value for males for self esteem is 50.85 whereas for females it is 

47.63; comparing to females, males have higher level of self esteem.  In case of social media 

addiction, the mean value of male is 48.48. 

 

Table 1: Mann Whitney U test 

Gender                                               N                   Mean                  U               Sig. 

Self Esteem        Male                        26                 50.85               849.000        .614 

                           Female                    70                  47.63      

                           Total                        96 

Social Media      Male                        26                  48.48               909.500        .997 

 Addiction          Female                     70                  48.51 

                           Total                        96 

 

The significant value of self-esteem is 0.614 which is not significant at 0.05 level of 

significance, so the second null hypothesis is accepted; thus, there is no significant 

difference in the level of self-esteem among college students across their gender. Males have 

the mean value of 48.48 in social media addiction, whereas females have 48.51; So, males 

and females have almost same level of social media addiction. the significant value of social 

media addiction among college students across their gender is 0.997, it is not significant at 

0.05 level of significance thus the first null hypothesis is rejected and there is no significant 

difference in the level of social media addiction among college students across the gender. 
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MAJOR FINDINGS 

• There is no significant difference in the level of self-esteem among college students 

across their gender. There is no significant difference in social media addiction 

among college students across their gender. 

• So, we can understand that males have high level of self-esteem compared to 

females. 

• Similarly, in the case of social media addiction both genders have almost same level 

of social media addiction.  

 

Limitations 

• The sample size was small 

• Sample are not equally distributed across gender. 

 

Implications 

Compared to males, females have low self-esteem. So, intervention plans can be developed 

for females. Both the gender is addicted to social media that will affect their academic 

achievements. Social media addiction may affect in many aspects. 

 

Scope of further study 

Further study can be done on a larger population. 
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