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ABSTRACT 

As social media increasingly becomes an inseparable part of life, the concern about its impact 

on mental health is also rising. The purpose of this study is to explore the influence of 

imposter phenomenon and procrastination on social media use. The study was carried out on 

180 early adults residing in Kerala. The Clance imposter phenomenon scale, Lay's general 

procrastination and Compulsive internet usage scale were used to measure respective 

variables. Pearson’s correlation of social media use with procrastination and imposter 

phenomenon indicates significant positive relations. Additionally, a negative correlation was 

found between social media use and age. Multiple regression analysis showed significant 

positive impact of imposter phenomenon and procrastination on social media use. In 

summary, the study points to an interconnection between these psychological and behavioral 

factors and social media usage. The findings suggest the necessity of addressing these issues 

in mental health initiatives. 
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Young Adults 

eople with a tendency to disregard their achievements, set high standards for 

themselves, and exert pressure to achieve that standard are considered to have  

imposter phenomenon. They feel inadequate and fraudulent while achieving 

something with their abilities (Clance & Imes, 1978). They tend to have a self-diminishing 

attributional style (McElwee & Yurak, 2007; Ross et al., 2001) which sustains the cycle and 

affects performance and wellbeing. They also have self-doubt and a tendency to 

procrastinate, a deliberate delaying of activities even though the individual identifies the 

detrimental effect of their action (Yadav& Raj 2024). 

 

Worry about not meeting expectations can lead to avoidant behaviour (Sümer & Büttner, 

2022). Those who procrastinate tend to focus on immediate distractions. Therefore, they are 

more prone to getting involved in social media, which easily satisfies their temptations 

(Alblwi et al. 2021). Research supports that procrastination is maintained by immediate 

gratification and emotional escapism. Students and remote workers are more likely to 
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cyberslack which involves using work time for non-work related purposes on internet 

especially in social media (Lavoie & Pychyl, 2001). 

 

The compensatory internet use theory (Kardefelt-Winther, 2014) suggests that individuals 

use the internet to cope with negative emotions or unmet needs.  This can reinforce the 

reliance on social media, potentially leading to social media addiction. Those with imposter 

phenomenon and procrastination experience chronic anxiety, guilt, and stress, making them 

prone to social media addiction. The algorithms of social media platforms are specifically 

designed to keep the user engaged longer by providing gratifying content. 

 

As of 2024, 62.3% of world’s population are social media users (Kemp 2025). In India, the 

number has grown to 31.56% of the Indian population (World Population Review, n.d.). 

Young adults are the most active demographic group on social media platforms. 

Understanding the psychological mechanisms underlying usage can provide insights into 

digital behavior.  

 

There have been efforts to link imposter phenomenon and procrastination, but very few have 

linked it with social media use; even less among young adults. Imposter phenomenon and 

procrastination are becoming common among young adults, impacting their academic and 

professional performance. This study aims to identify the relation of social media use with 

imposter syndrome and procrastination and whether procrastination and imposter syndrome 

contribute to social media use. 

 

METHODOLOGY 

Sample 

The sample comprised of 180 smartphone-owning residents of Kerala, aged 18 to 40 years 

who use different social media platforms.  

 

Instruments 

1. Clance Impostor Phenomenon Scale (CIPS): CIPS is a tool developed by Clance 

(1985) to measure the individual’s experience of Impostor Phenomenon (IP). It 

assesses a person’s thoughts regarding his incompetence even though he/she is 

externally seemed to be successful.  The scale has 20 items. Cronbach’s alpha ranges 

between 0.85 and 0.96.  

2. General Procrastination Scale (GPS): Developed by Lay (1986) the GPS evaluates 

the delay an individual takes in starting or completing tasks, even when they intend 

to finish them on time. It is a 20 item scale. The Cronbach alpha is 0.82.   

3. Compulsive Internet Use Scale (CIUS): The CIUS originally developed by 

Meerkerk et al (2009) was adapted by changing the term ‘internet’ in the scale to 

‘social media’ to better suit the study. It contains 14-items. Cronbach's alpha of 0.89 

indicating strong reliability. 

 

Procedure 

Participants were selected using purposive sampling method. To reduce potential bias 

individuals working in social media related professions were excluded. Data was collected 

through survey method after obtaining informed consent. Statistical package for social 

science (SPSS) was used to analyse the obtained scores. 
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RESULTS 

Table No. 1 Correlation between Social Media use, Procrastination, Imposter 

Phenomenon, and Age   

Variable Mean SD 1 2 3 4 

Age 27.9 7.3 1 
   

Social media use 25.32 9.8 -0.319** 1 
  

Imposter phenomenon 55.54 13.6 -0.244** 0.394** 1 
 

Procrastination 55.52 9.9 -0.202** 0.392** 0.371** 1 

 

There is a significant relation among social media use, procrastination, and imposter 

phenomenon, and age. A positive relationship was found between social media use and 

procrastination (r = 0.392 p < 0.01), and between social media use and imposter 

phenomenon (r = 0.394 p < 0.01). A negative relationship is found between social media use 

and age (r = -0.319 p < 0.01). 

 

Table No. 2 Regression analysis with social media use as dependent variable  
B  Std Error Beta t P value 

Constant -1.912 3.947 
 

-0.484 0.629 

Imposter phenomenon 0.209 0.052 0.289 4.051 0.000 

Procrastination 0.281 0.070 0.285 4. 001 0.000 

F value = 25.782**, P value < 0.001 

Coefficient of multiple correlation (R) = 0.475 

Coefficient of determination (R2) = 0.226 

 

The F-value of 25.782 is statistically significant (p < 0.001), which means that the 

combination of imposter phenomenon and procrastination significantly predicts social media 

use. Coefficient of determination (R2) is 0.226. Thus 22.6% of the variation in social media 

use can be explained by the combined influence of imposter phenomenon and 

procrastination. The standardized beta coefficient of imposter phenomenon (β = 0.289) and 

Procrastination (β = 0.285) indicates that both these factors equally and positively contribute 

to social media use. 

 

DISCUSSION 

This study investigated the impact of imposter phenomenon and procrastination on social 

media use among young adults of Kerala. The findings show that the impact forms a self- 

reinforcing cycle. Social media act as a coping mechanism and trigger for imposter 

phenomenon and procrastination. 

 

Social media use is positively correlated with imposter phenomenon and procrastination. 

However, there is negative correlation between social media use and age. Multiple 

regression analysis indicates that the combination of imposter phenomenon and 

procrastination significantly predicts social media use. 

 

Individuals experiencing higher levels of self-doubt or feelings of inadequacy are more 

likely to turn to social media for validation. Imposter thoughts lead to assuming different 

identities in social media that will increase followers and likes. This increases dependency 

on social media (Ibrahim et al., 2024). People with low self-esteem and self-liking are more 

prone to social media addiction (Mustafa et al., 2024; Kircaburun & Griffiths, 2018).   
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Individuals who procrastinate are more likely to use social media to delay completion of 

task, allowing avoidance behaviors. Individuals while procrastinating used Facebook, 

Instagram, and YouTube the most. Some of the contributing factors for social media related 

procrastination are boredom proneness, decreased self - control and perseverance (Sümer & 

Büttner, 2022). 

 

Results imply that the likelihood to engage in maladaptive social media use decreases with 

age. Social media is more integrated in daily life on younger adults compared to older ones. 

The attitudes and expectations of older adults towards social media make them less attentive 

towards its possible benefits (Gregor et al. 2002).  

 

According to Clance & Imes (1978), individuals with imposter phenomenon try to get 

external validation in order to lessen their self-doubt. Social media becomes a source of 

external validation alleviating these feelings. But it inadvertently heightens their feelings of 

self-doubt and inadequacy in the long run as the curated content on social media sets a 

certain high standard for comparison (Przybylski et al, 2013). Procrastination via social 

media happens because it acts as a mood modifier, distractor, and an escape from real world 

(Alblwi et al., 2021). 

 

Further studies can focus on broader demographic and formulating intervention strategies 

aiming to promote balanced digital habits addressing its underlying cognitive factors.   

 

CONCLUSION 

The negative impact of social media use is intensified by the influence of procrastination and 

imposter phenomenon by changing the behavior and outlook of individuals. People with 

imposter phenomenon may use the social media for authentication and feel disheartened 

while observing the distorted version of reality and success in social media and comparing 

themselves with it. This can worsen imposter phenomenon as individuals may think that 

they are not up to the standard which they set by watching the contents in online. 

Procrastination and social media frequently fuel each other, producing a cycle where time is 

not used in a productive way. Procrastination due to the usage of social media may produce 

stress and guilt because of delays in addressing important tasks, worsening both 

procrastination and feelings of inadequacy. 

 

REFERENCES  

Alblwi, A., McAlaney, J., Al Thani, D. A. S., Phalp, K., & Ali, R. (2021). Procrastination on 

social media: predictors of types, triggers and acceptance of countermeasures. Social 

Network Analysis and Mining, 11(1). https://doi.org/10.1007/s13278-021-00727-1 

Chang, P. F., Choi, Y. H., Bazarova, N. N., & Löckenhoff, C. E. (2015). Age Differences in 

Online Social Networking: Extending Socioemotional Selectivity Theory to Social 

Network Sites. Journal of broadcasting & electronic media, 59(2), 221–239. https://

doi.org/10.1080/08838151.2015.1029126 

Clance, P. R., & Imes, S. A. (1978). The Imposter Phenomenon in High Achieving women: 

Dynamics and Therapeutic intervention. Psychotherapy: Theory, Research & 

Practice, 15(3), 241–247. https://doi.org/10.1037/h0086006 

Eisma, R., Dickinson, A., Goodman, J., Syme, A., Tiwari, L., & Newell, A. (2004). Early 

user involvement in the development of information technology-related products for 

older people. Universal Access in the Information Society, 3(2), 131–140. https://

doi.org/10.1007/s10209-004-0096-7 



The Impact of Imposter Phenomenon and Procrastination on Social Media Use: A Cyclical 
Relationship 

 

© The International Journal of Indian Psychology, ISSN 2348-5396 (e)| ISSN: 2349-3429 (p) |    2332 

Gregor, P., Newell, A. F., & Zajicek, M. (2002). In J. A. Jacko (Ed.), ASSETS 2002 (The 

Fifth International ACM Conference on Assistive Technologies), 8–10 July, 2002, 

Edinburgh, Scotland (pp. 151–156). ACM 

Ibrahim, F., Philipp Yorck Herzberg, & Lynne Marie Stöven. (2024). Feeling phony online 

– The impostor phenomenon’s link to online self-presentation, self-esteem, and 

social network site use. Acta Psychologica, 248, 104342–104342. https://doi.org/10.

1016/j.actpsy.2024.104342 

Kardefelt-Winther, D. (2014). A conceptual and methodological critique of internet 

addiction research: Towards a model of compensatory internet use. Computers in 

Human Behavior, 31, 351–354. https://doi.org/10.1016/j.chb.2013.10.059 

Kemp, S. (2025, March 23). Digital 2024: Global overview report. DataReportal – Global 

Digital Insights. https://datareportal.com/reports/digital-2024-global-overview-report 

Kircaburun, K., & Griffiths, M. D. (2018). Instagram addiction and the Big Five of 

personality: The mediating role of self-liking. Journal of Behavioral Addictions, 

7(1), 158–170. https://doi.org/10.1556/2006.7.2018.15  

Lavoie, J. A. A., & Pychyl, T. A. (2001). Cyberslacking and the procrastination 

superhighway: A web-based survey of online procrastination, attitudes, and emotion. 

Social Science Computer Review, 19(4), 431–444. https://doi.org/10.1177/08944393

0101900403 

Lay, C. (1986). At last, my research article on procrastination. Journal of Research in 

Personality, 20, 474–495. 

McElwee, R. O., & Yurak, T. J. (2007). Feeling versus acting like an impostor: Real feelings 

of fraudulence or self-presentation? Individual Differences Research, 5(3), 201–220. 

Mustafa, F., Bibi, S., & Majeed, M. (2024). Impact of Social Media Use, Social Comparison 

& Self-Esteem Among Adolescents. Global Mass Communication Review, IX(III), 

12–26. https://doi.org/10.31703/gmcr.2024(ix-iii).02 

Przybylski, A. K., Murayama, K., Diener, E., & Le, B. (2013). How much is enough? A 

review of the subjective well-being impacts of social media use. Psychological 

Bulletin, 139(4), 803–840. 

Ross, S. R., Stewart, J., Mugge, M., & Fultz, B. (2001). The imposter phenomenon, 

achievement dispositions, and the Five Factor Model. Personality and Individual 

Differences, 31(8), 1347–1355. https://doi.org/10.1016/S0191-8869(00)00228-2 

World Population Review. (n.d.). Social media users by country 2025. https://worldpopulati

onreview.com/country-rankings/social-media-users-by-country 

Steel, P. (2007). The nature of procrastination: A meta-analytic and theoretical review of 

quintessential self-regulatory failure.  Psychological Bulletin, 133, 65–94. https://doi.

org/10.1037/0033- 2909.133.1.65 

Sümer, C., & Büttner, O. B. (2022). I’ll Do It – After One More Scroll: The Effects of 

Boredom Proneness, Self-Control, and Impulsivity on Online Procrastination. 

Frontiers in Psychology, 13. https://doi.org/10.3389/fpsyg.2022.918306 

Yadav, Y. & Raj, R. (2024). The Relationship of Impostor Syndrome with Achievement 

Motivation and Active Procrastination among Employees in the Private 

Sector. International Journal of Indian Psychology, 12(2), 909-919. DIP:18.01.086.

20241202, DOI:10.25215/1202.086 

 

Acknowledgment  

The author(s) appreciates all those who participated in the study and helped to facilitate the 

research process. 

 



The Impact of Imposter Phenomenon and Procrastination on Social Media Use: A Cyclical 
Relationship 

 

© The International Journal of Indian Psychology, ISSN 2348-5396 (e)| ISSN: 2349-3429 (p) |    2333 

Conflict of Interest  

The author(s) declared no conflict of interest.  

 

How to cite this article: Adarsh, A.M., Archana, K.G., Ardra, K.A., & Menon, S.B. (2025). 

The Impact of Imposter Phenomenon and Procrastination on Social Media Use: A Cyclical 

Relationship. International Journal of Indian Psychology, 13(4), 2328-2333. 

DIP:18.01.212.20251304, DOI:10.25215/1304.212 

 


